Discover

Highlight Agency =+ credential




HIGHLIGHT IN A GLIMPSE!

Background: Founded in 2008, with a proven
financial and qualitative track record.

National coverage * own local field force with 6
regional branches (Sibiu, lasi, Ti mi Z oCluj, a ,
Con st aBnaZo®), covering the entire territory,
multiple logistical and storage points and over 1200
professional field professionals (supervisors, brand
ambassadors, hostess, decorators, drivers, helpers,
promoters, photographers, technicians, artists, etc).

Accountability and measurement : constant
growth of the g r o u figures every year with 2
digits, reaching in 2025 a number of 48 employees,
over 1120 projects and over 10 mil euro turnover .
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CREDENTIALS

proven track record of delighted partners
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We give our clients a competitive edge by mventlng fresh, socially relevant and sharable

first-hand brand experiences that connect humans
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Events and festivals
activations
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Landing page
development

Strategy &
Creative Services
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National sales
conferences
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Corporate
Communication &
Employer Branding
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Human resources
recruitment
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121 activations
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Logistics and
transportation



OUR NATIONAL AND GLOBAL FOOTPRINT

The national team that we have been working with for over 10 years covers every county and has extensive experience
in implementing BTL and retail campaigns (campaigns with promoters, in-store and outdoor, production &
Implementation of POSMs, obtaining authorizations for activations, logistics & transportation, etc).

11 Area Manager

48 City Manager

6 regional branches (Sibiu,
Pitesti, Constanta, Brasov,
Cluj, lasi)

1 central warehouse

7 regional warehouse




HOW ARE WE DIFFERENT

We give our clients a competitive edge by
Inventing fresh, socially relevant and
sharable first-hand brand experiences that
connect humans wi th
underlying purpose.

&

The Highlight family
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OUR BIG PROMISE

ACCURATE execution!

« Accountable and always prepared

« Credentials — proven track record of delighted clients
« Cost-effective and customer-oriented proposals

* Unique and creative mechanisms

* Results oriented, responsive and proactive

« Attention to details

- Territorial coverage

- Emotionally involved




ACCOUNTABLE and always prepared team

Trustworthy Client Service: 3 teams consisting of 16 people with 1-22 years of experience;

Strategic & Creative great minds: We have 2 internal strategy and creative teams, specialized in BTL
concepts and communication, one is located in Bucharest and another in Cluj, consisting of: Group
Research Director, Marketing Strategists, Art Directors, Graphic Designers, Copywriters;

Digital Gurus: Web Designer, Senior Media Manager Specialist, Senior CRM Data Analyst;

High-Energy BTL ManagersThe team consists of people with experience organizing BTL events and
campaigns in different fields, in the last 5 -30 years.






COST-EFFECTIVE
and customer -oriented

We give our clients a competitive
edge by inventing fresh, socially
relevant and sharable

first-hand brand experiences that
connect humans with the brand’s
underlying purpose.

In your budget!




BRAND ACTIVATION
CAMPAIGNS



Creme Supreme
LAUNCH EVENT 2025
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KOZEL + MEREEEU
IMPREUNA

Client: KOZEL
Deployment: Baraka Terrace, Herastrau Park

Services provided by the agency:

A The campaign featured Social Media communication,
activations and influencers engagement. Kozel
ambassadors Dracea and loana State led opposing
teams, with victory going to the team that clocked
the most cycled kilometers.

A Communication with the location administrators,
measurements, and the preparations of each space.

A Management of the logistics: preparation &
transport.

A Recruitment and training: MC, tapster, photo &
video, TL, hostess, helpers.




CARAVANA CIUCAS

Client: CIUCAS
Deployment: 8 Counties: Suceava, Bacau, Mures,
Covasna, Sibiu, Gorj, Arges, Teleorman

Services provided by the agency:

A Concept development and creative design

A Production and logistics for visibility materials and
transportation

A Execution across eight counties in partnership with
eight City Managers

A Transportation and setup of the promotional
caravan

A BTL and PR coordination: engagement with local
medi a, I nfl uencers and
Sandel

A Liaison with local authorities to secure permits and
required documentation for activation
Implementation

A Provision of technical support: audio systems,
microphones, mixers, stage setup, and more

A Recruitment and management of human resources:
Hostesses and Team Leaders
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BEEROPOLY

Client: URSUS BREWERIES

Objective: To create an area for consumers that combines a
learning experience with an engaging zone of activities.
Participants were able to explore the Ursus Specialties range
and learn about the food pairings that they can do with beer.

Services provided by the agency: oy
° Creative concept ;updesiga:iBeeropolyt i vati on &
board game, pawns, game cards, oversized dice.

° Producupi&prizes Set

Management of | ogistics involved:
of the materials & implementation for each weekend of

activation in August 2025

° Human resources: recruiting and tir
helpers).
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ESCAPE BOX KOZEL

Client: URSUS BREWERIES

Objective: To create an engaging activation in a leisure environment |
that reinforces the brand-s mes s a&Es
encouraged to join forces with a friend to solve the Kozel Escape Box ’
mystery, turning a refreshing beer break into a memorable, fun
bonding experience.

Services provided by the agency:

° Producupi&prizes Set

Management of | ogistics invol
of the materials & implementation for each weekend of

activation in June 2025

° Human resources: recruiting an
helpers).
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TIMISOREANA

Client: URSUS Breweries
Deployment: Timisoreana barrel OOH

Services provided by the agency:

A Production, creative management and
iImplementation of a huge Timisoreana barrel in
different locations in Bucuresti and Timisoara

A Production of and set -up in AFI Cotroceni, George
Enescu Plaza, Unirii Square and NEPI Timisoara

A Communication with the location administrators,
management of implementation timing and logistics




SAVEX

Client: FICOSOTA
Deployment: Couples competition

Services provided by the agency:

A Developing the creative concept of the Savex brand.

A Production of equipment and set -up: Activation
corner, brand visibility elements, and equipment for
promoters.

A Communication with the location administrators.

A Management of the logistics: preparation &
transport.

A Recruitment and training: MC, TL, hostess, helpers.
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Peroni Nastro
Azzurro X Quantic

Client: Peroni Nastro Azzurro
Deployment: Ursus Conference 2025

Services provided by the agency:

A Developing a creative concept, design, and
activation mechanism

A Production of equipment and set -up: photo cabin,
brand visibility elements, and equipment for
promoters.

A Communication with the location administrators,
measurements, and the preparations of each space.

A Management of the logistics: preparation &
transport.

A Recruitment and training: TL, hostess, helpers.




fl -GA X Treevi

Calea Victorei Day Party

Client: Italfood Qualita e Scelta
Deployment: Brand Experience - sampling

Services provided by the agency:

A Developing a creative concept, design, and
activation mechanism for fi -GA.

A Production of equipment and set -up, brand visibility
elements, equipment and cooler bags for hostess.

A Communication with the location administrators,
measurements, and the preparations of set -up.

A Management of the logistics: preparation &
transport.

A Recruitment and training: TL, hostess, helpers.
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Client: Italfood Qualita e Scelta
Deployment: Brand Experience - sampling

Services provided by the agency:

A Developing a creative concept, design, and
activation mechanism for fi -GA.

A Production of equipment and set -up, brand visibility
elements, equipment and cooler bags for hostess.

A Communication with the location administrators,
measurements, and the preparations of set -up.

A Management of the logistics: preparation &
transport.

A Recruitment and training: TL, hostess, helpers.




fl -GA x Costinestl

Client: Italfood Qualita e Scelta
Deployment: Brand Experience + cold beverage
sampling

Services provided by the agency:

A Developing an activation concept, design, and
activation mechanism for fi -GA,; 2 weekends
activation in Costinesti & Vama Veche

A Over 65.000 samples distributed in 6 days

A Production of equipment and set -up, brand visibility
elements, equipment and cooler bags for hostess.

A Communication with the local administration,
authorization management and activation
deployment

A Management of the logistics: preparation &
transportation of cold beverages, with major
challenge in cold product sampling management

A Recruitment and training: TL, hostess, helpers.
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Client: DDB
Deployment: Brand Activation

Services provided by the agency:
A Implementing the creative concept in an
unconventional location (Arena Nationala)
A Production of set -up and brand visibility elements
A Activation and prizes mechanics management
A Logistics management: preparation, transportation
and warehousing management %‘SI mﬁe?/lne{
A Recruitment and training: TL, hostess, helpers. \\l €C
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Mc Donal d-s @ BG

Client: DDB
Deployment: Brand Activation @ Bucharest Gaming
Week

Services provided by the agency:

A Implementing the creative concept in an
unconventional location (Romexpo)

A Production of set -up and brand visibility elements,
technical set-up and location transformation

A Activation and prizes mechanics management

A Logistics management: preparation, transportation
and warehousing management

A Recruitment and training: TL, hostess, helpers.




MAREA BALACEALA

Client: Veranda Mall

Aboutt The Big Splash is a summer

children, transforming the outdoor space of Veranda Mall into
an aquatic playground of fun.

Obijective: offering a memorable and refreshing summer
experience for children, activating the mall's outdoor area
through interactive water -based games , and rewarding
participants with treats to enhance the fun atmosphere

Services provided by the agency:

A Finding and contacting involved partners: C&A, Fressnapf,
Wendy- s, and Corso.

A Event concept & Mechanics: Designing a circuit of 3
interactive games per hour and main attractions like the
Spuma Party and Inflatable Water Slide.

A Event Flow Preparation. Management of the logistics:
preparation & transport.

A Recruiting and coordinating the MC and hostess to support
the children throughout the activities.
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MAREA VANATOARE DE OUA

Client: Veranda Mall

About: The Great Egg Hunt i s a tr.a
now in its 9th edition, bringing joy to both children and adults. Held
between April 10 -19, the campaign featured a mix of creative
activations and workshops.

Objective: engaging the local community by involving schools and
kindergartens from Bucharest, offering a unigue entertainment
experience through a giant balloon hunt , and rewarding loyal

customers through an Easter Raffle mechanism.

Services provided by the agency:

A Finding and contacting involved partners: Kandia Dulce,
Carturesti, Noriel, Decathlon.

A Prospection, contacting schools and kindergartens from
Bucharest, making visits and establishing next steps for the
event.

A Creative concept for workshops.

A Production f visibility materials & event implementation.

A Recruiting and coordinating human resources (TL, hostess, MC,
photographer).
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