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Å Highlight Agency , a company with relevant BTL experience in the Romanian & 

European markets , working with various clients from all industries and entrepreneurs 

&

Å Highlight PR , a brand PR & internal communication agency with a great understanding 

of both sides of the coin: agency and corporation.



CREDENTIALS

proven track record of delighted partners

We give our clients a competitive edge by inventing fresh, socially relevant and sharable 

first -hand brand experiences that connect humans with the brand­s underlying purpose.



Our Services

121 activations
Corporate 

Communication & 
Employer Branding

Human resources 

recruitment

Logistics and 

transportation

Events and festivals 

activations

Landing page 

development

Trade Marketing (in -

store activations & 
POSM production)

Strategy & 

Creative Services

Consumer 

mechanism & prizes 
management

National sales 

conferences



OUR NATIONAL AND GLOBAL FOOTPRINT

The national team that we have been working with for over 10 years covers every county and has extensive experience 

in implementing BTL and retail campaigns (campaigns with promoters, in-store and outdoor, production & 
implementation of POSMs, obtaining authorizations for activations, logistics & transportation, etc).
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11 Area Manager

48 City Manager

6 regional branches (Sibiu, 
Pitesti, Constanta, Brasov, 

Cluj, Iasi)

1 central warehouse

7 regional warehouse



HOW ARE WE DIFFERENT 

We give our clients a competitive edge by 

inventing fresh, socially relevant and 
sharable first-hand brand experiences that 

connect humans with the brand­s 

underlying purpose.

&

The Highlight family
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OUR BIG PROMISE



ACCOUNTABLE and always prepared team

Á Trustworthy Client Service: 3 teams consisting of 16 people with 1 -22 years of experience;

Á Strategic & Creative great minds: We have 2 internal strategy and creative teams, specialized in BTL 

concepts and communication, one is located in Bucharest and another in Cluj, consisting of: Group 

Research Director, Marketing Strategists, Art Directors, Graphic Designers, Copywriters;

Á Digital Gurus:  Web Designer, Senior Media Manager Specialist, Senior CRM Data Analyst;

Á High-Energy BTL Managers: The team consists of people with experience organizing BTL events and 

campaigns in different fields, in the last 5 -30 years.
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ACCOUNTABLE and always prepared team

Á DTP & Production manager: We have an internal team of 4 people who coordinate the production 

activities of the agency, with 3 -25 years of experience in the production of printing materials, POSMs, 

indoor and outdoor setups, conference stands, personalized promotions, event props, and others.

Á Organized Logistics manager: Logistics coordinator and operators

Á Recruiters with the highest standards : The recruitment department in Bucharest consists of 4 people who 

ensure the allocation of the most suitable human resources for each project.



11

COST-EFFECTIVE 

and customer -oriented



FESTIVALS



Highlight Agency­s extensive experience, deep understanding of the festival market, expertise in adhering to 

festival rules and limitations and the ability to create tailored, impactful brand activations makes us a strong 

partner for any brand looking to make an impression at festivals. 

Our knowledge of festival culture and habits, combined with our specialized team, enables us to execute 

activations that are not only memorable but also highly effective in building brand presence and engagement.



1. Deep Understanding of the Festivals 

Market

2. Innovative BTL concepts for Tailored, 

Experiential Marketing

3. 7 Years of Experience in Brand 

Activation at Festivals

4. Real-Time Audience Engagement

5. Ability to Drive Word -of -Mouth and 

Social Media Buzz

6. Understanding the Habits and 

Expectations of Festival Participants

7. Experienced Implementation Team with 

Specialized Skills

8. Tailored Approach to Each Festival

9. Strong Relationships with Organizers

Highlight Agency offers several key 

advantages when it comes to implementing 

brand activations at festivals



JAMESON

Client: Pernod Ricard

Objective: At Electric Castle 2025, Jameson brought to life a vibrant hub 

blending authentic Irish character with the dynamic energy of the festival.

Distillery & Irish Pub area ±an immersive space inspired by Jameson­s 

heritage, where guests could connect, relax, and enjoy whiskey experiences.

Hangar Bar ±bold and contemporary design featuring illuminated Jameson 

bottles, neon highlights, and a striking festival vibe.

Terrace ±a lively outdoor zone designed for activations, social gatherings, 

and spontaneous moments of fun.

Services provided by the agency:

ÅConcept, design & event implementation

ÅProduction of equipment and set -up: Jameson bar & backbar, 

set-up and brand visibility elements and hostess equipment

Å Implementation for activations

ÅHuman resources: recruiting and training (Hostess, TL, 

photographer, helpers)

ÅCommunication and full coordination.

ÅLogistics management: preparation & transport.

ELECTRIC CASTLE 2024 & 2025





ABSOLUT

Client: Pernod Ricard

Objectives: The objective of the activation was to immerse 
festival -goers in Absolut­s Born to Mix the Unexpected 

platform by creating surprising and memorable experiences. 

Through interactive touchpoints, immersive cocktail -themed 

spaces, and live performances, the goal was to spark authentic 
connections, drive engagement, and reinforce Absolut­s 

positioning as a creative, premium brand that brings people 

together through unexpected mixes of flavors, design, and 
culture.

Services provided by the agency:
Å Concept, design & event implementation

Å Production of equipment and set -up

Å Set-up and brand visibility elements and hostess equipment

Å Implementation for activations
Å Human resources: recruiting and training (Hostess, TL, 

photographer, helpers)

Å Communication and full coordination.
Å Logistics management: preparation & transport.

UNTOLD FESTIVAL 2025





NO LAY­S, NO SUMMER

Client: STAR FOODS

Deployment: Summer Well 2025 & Electric Castle 2025 
Objective:

Å ®No Lay­s No Summer¯ brought the essence of summer to life, 

turning any ordinary place into a universe full of energy, 

spontaneity, connection, and joy ±everything that defines a summer 
truly lived to the fullest.

Å The activations were inspired by iconic summer moments ±from 

beach vibes and picnics to travel and festivals ±showing how a 
simple snack can become part of a memorable experience. 

Services provided by the agency:
Å Design and production of a 50 m² setup featuring 4 activation areas.

Å Preparation of all required documentation and securing official 

approvals for activities during the festivals.

Å Coordination of transport for all necessary materials and elements.
Å Each activation zone provides a distinct experience: interactive 

basketball, photobooth, a chili toss challenge based on answers, a 

®Guess What­s in the Box¯ area, and finally, participants are rewarded 
according to their tablet quiz scores.



Summer Well



Electric Castle



THIS LIDL LIFE

Client: LIDL

Deployment: Beach Please 2025
Objective: The Lidl set-up at Beach, Please! aimed to strengthen brand 

awareness among Gen Z through a creative and trend -driven presence, 

associate the brand with a young, energetic and ®cool¯ spirit aligned 

with online culture, and provide a modular, reusable content store that 
reinforces visual identity while encouraging social content creation.

Services provided by the agency:
ÅWe developed both the creative concept and the design of the 

location, while also planning the interactive activations inside the 

festival set -up and the prizes offered to participants .
Å Set-up branding and functionality integration.

Å Production and implementation of the set -up

ÅWe developed the creative concept and location design, managed 

the interactive activations and prizes within the festival set -up, and 
also took care of the recruitment, hiring and management of 

promoters and staff.

Å Preparation of all necessary documents and obtaining approvals 
from the festival organizers.



LOOK & FEEL EXTERIOR



A LOOK INSIDE





ALPRO BARISTA

SUMMERWELL 2025

Client: DANONE

Experience : Our colleagues, latte art specialists, taught 
festival -goers how to prepare their own coffee with 

Alpro Barista

Thus, we created a board with 8 cards, behind which 
was a secret word of 5 letters.

I had a longer list of words (related to coffee or Alpro).

The festival goers were delighted to accept our 

challenge to receive the best coffee prepared with 
Alpro Barista. .

Services provided by the agency: creative concept, 

set-up design, sustainable production reused for 4 

years,  activation mechanism, coffee places 
management, providing promoters, logistics & 

transportation.






